AHHOTauusA padoyeil MPOrpaMMbl JUCHMILIMHBI «AHIVIMIACKMI A3BIK IS /1eJ10BOro o0umenus /
English for Business Communication» s Hanpas/jienusi noarorosku 45.04.02 Jlunrsucruka.
Hanpagiaennocts (npoguiib) oopasoBare/ibHoM nporpamMmsl - CoBpeMeHHbIE
TEXHOJIOTHH NPeNnoIaBaHusl AHIJIMIICKOro si3bIKka (Ha aHrmiickoM sibike) Modern technologies
in teaching English

1. Llesn 1 321241 OCBOEHHUS UCIUILTHHBI

eab u3y4eHust AUCHUITHHBL:
The overall purpose of this course is for students to receive a wide-ranging overview of the
business world, as well as acquire the key communication skills they will need in their future
working lives.

3agaum u3yueHusi TUCIMILINHBI:
By the end of the course students will:
- communicate in English in real-life work situations;
- will be equipped with genuinely useful, transferable language that they can take out of the
classroom and use immediately in the workplace; - practise in situations that take place
within an organization, such as giving a report, making arrangements and taking part in
meetings;
- speak and try out the target language in meaningful and authentic ways.

2. KomnereHuun odyuaromerocsi, popmupyembie B pe3yJibTaTe OCBOEHHs THCHUIIUHBI U
HHIMKATOPbI UX IOCTHKEHUS

2.1 HpO(l)eCCI/IOHaJ'IBHLIe KOMIICTCHIWHN U HHAUKATOPBI UX JOCTHKCHU A

Kon u HanMeHoBaHue | Ko W HanMeHOBaHHME WMHIUKATOpPA JIOCTHIKEHUS

npohecCuOHATBHOM npodeccuoHaTbHO KOMIIETCHITHH

KOMIICTCHIINH

PC-3. The participant of the IPC-1 PC-3 The participant of the educational process

educational process is able to knows how to conduct business communication in

conduct business communication | English orally and in written form in the chosen

in English orally and in written professional field.

form in the chosen professional IPC-2 PC-3 The participant of the educational process is

field. able to conduct business communication in English
orally and in written form in the chosen professional
field.
IPC-3 PC-3 The participant of the educational process
has a good command of business communication in
English orally and in written form in the chosen
professional field.

3. Conepxanue qUCHUNIMHDI

First
impressions . On schedule . Ethical business . Outsourcing . Employees . Communications.
Performance. Pass-fail exam.



